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Quick service restaurants used past 30 days: Imo's Pizza Quick service restaurants used past 30 days: Lion's Choice Sit-down restaurants used past 30 days: Steak 'n Shake Sit-down restaurants used past 30 days: Bandana's Bar-B-Q




8.2% or 206,379 of ST. LOUIS DMA Adults 18 or older Used IMO'S PIZZA in the past 30 days.
Typical Adults 18 or older who Used IMO'S PIZZA in the past 30 days are 50.3 years old (1.7% older than
average) and have a $103,992 (.% higher than average) annual household income.
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Quick service restaurants used past 30 days: Imo's Pizza
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Lion’s CIlOIEE )

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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1 2,378,000

5.5% or 138,394 of ST. LOUIS DMA Adults 18 or older Used LION'S CHOICE in the past 30 days.
Typical Adults 18 or older who Used LION'S CHOICE in the past 30 days are 52.7 years old (6.6% older than
average) and have a $135,517 (30.4% higher than average) annual household income.
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Quick service restaurants used past 30 days: Lion's Choice



4.7% or 119,398 of ST. LOUIS DMA Adults 18 or older Used STEAK 'N SHAKE in the past 30 days.
Typical Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days are 54.9 years old (10.9% older
than average) and have a $91,455 (12.% lower than average) annual household income.
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Sit-down restaurants used past 30 days: Steak 'n Shake
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3.4% or 86,620 of ST. LOUIS DMA Adults 18 or older Used BANDANA'S BAR-B-Q in the past 30 days.
Typical Adults 18 or older who Used BANDANA'S BAR-B-Q.in the past 30 days are 55.7 years old (12.5%
older than average) and have a $96,981 (6.7% lower than average) annual household income.
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



2.5% or 63,258 of ST. LOUIS DMA Adults 18 or older Used THE PASTA HOUSE CO. in the past 30 days.
Typical Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days are 51.2 years old (3.5%
older than average) and have a $92,400 (11.1% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older

!
2.5%

= who Used THE PASTA HOUSE
CO. in the past 30 days

%M vs. %Fe 48.7%

m Remainder of ST. LOUIS DMA

49.5

1,225,116

49.4

Total Persons: 1,291,278

6 2,453,136

Men Men Women Women

Ethnicity of Target vs. Market:

White

Black/African
American

0.0%

Asian
1.2%
Other i

. . 0.3%
Hispanic I

12 whe Used THE PASTA HOUSE (0. inthe past 30days B ST. LOUIS

Age Cell Demographics of Target vs. Market: Average Age:

Adults 18 or older

u who Used THE PASTA HOUSE CO. in the past 30 days M ST. LOUIS

9.7%
7.5% 8.0% 7.8% 8.2%
0.1% R34 -

18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 60-64 65-69 70+
= who Used THE PASTA HOUSE CO. in the past 30 days m ST. LOUIS
ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 76

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sit-down restaurants used past 30 days: The Pasta House Co.
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parent of 1 or more children under 18.

8.2% or 206,379 of ST. LOUIS DMA Adults 18 or older Used IMO'S PIZZA in the past 30 days.
Adults 18 or older who Used IMO'S PIZZA in the past 30 days are 3.9% more likely to be a college
graduate, 24.4% more likely to work full-time, 7.3% less likely to be married, 52.3% more likely to be a

Pzt s,
‘ \% Education Levels: Adults 18 or older

B s.5%
B aa%

Some High School or Less (not graduate) Employed Full-Time or Part-Time

High School Gra;:;t,e (12th grade or Employed Full-Time (35 hours or more)

46.6%

Some College Credit (no degree) Employed Part-Time (less than 35 hours)

Associate's Degree (AA, AS, etc.) White Collar

11.0%

College Graduate (4 year college) Blue Collar

20.4%

Postgraduate Degree

Work From Home (most of the time or always) E‘

= who Used IMO'S PIZZA in the past 30 days uST. LOUIS = who Used IMO'S PIZZA in the past 30 days mST.LOUIS

b, A
O Marital Status: Adults 18 or older

Single, Never Married

Married

2.3%

Legally Separated Fi.l%

Divorced

Widowed E 2.5%

4.4%

LGBTQ# (net) '79 3%

wwhe Used IMO'S PIZZA in the past 30 days mST. LOUIS

S .| Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers
15.6% 12.5%
e 8.7% 5.7% 7.4% 3.4% 4.2%
=
Small Business Self-Employ it
9.7940-2% Owner Workers
“" ol 71‘”"‘ A8%.1% o% ek asx
h &= L# -
— |-} -
> é
& «?“ v Q f 45“'
f & 3 .e # *’f e ‘*"’ f e* f“” f’ g
s o &
& «" & 8 PP A R J,,s
f“{‘ é\ f f ‘P 6§ \\Q Gb"“ a <‘° 4;‘? <
f o j < & dgb \é@ & .?h
& & ,.f & & &
4 \*,,o w@ _‘,,;-
& & &
A L
= who Used IMO'S PIZZA in the past 30 days HST. LOUIS
ST. LOUIS DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 181

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

Quick service restaurants used past 30 days: Imo's Pizza
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5.5% or 138,394 of ST. LOUIS DMA Adults 18 or older Used LION'S CHOICE in the past 30 days.

Adults 18 or older who Used LION'S CHOICE in the past 30 days are 30.2% more likely to be a college
graduate, 15.5% more likely to work full-time, 19.5% more likely to be married, 11.2% less likely to be a
parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Lion's Choice



4.7% or 119,398 of ST. LOUIS DMA Adults 18 or older Used STEAK 'N SHAKE in the past 30 days.
Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days are 18.4% less likely to be a college
graduate, 7.4% less likely to work full-time, 12.1% more likely to be married, 7.2% less likely to be a
parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Steak 'n Shake
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3.4% or 86,620 of ST. LOUIS DMA Adults 18 or older Used BANDANA'S BAR-B-Q in the past 30 days.
Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days are 56.9% less likely to be a

college graduate, 4.8% less likely to work full-time, 25.% more likely to be married, 5.1% less likely to be
a parent of 1 or more children under 18.
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



2.5% or 63,258 of ST. LOUIS DMA Adults 18 or older Used THE PASTA HOUSE CO. in the past 30 days.
Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days are 2.4% more likely to be a
college graduate, 24.9% more likely to work full-time, 32.5% less likely to be married, 6.9% less likely to

be a parent of 1 or more children under 18.
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114 | Stage in Life: Adults 18 or older
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Sit-down restaurants used past 30 days: The Pasta House Co.



8.2% or 206,379 of ST. LOUIS DMA Adults 18 or older Used IMQ'S PIZZA in the past 30 days.

Adults 18 or older who Used IMO'S PIZZA in the past 30 days are 4.9% less likely to own their home, 5.5%
more likely to own a lower valued home, 6.7% more likely to have a single-family home, 15.8% more likely
to have a dog.
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5.5% or 138,394 of ST. LOUIS DMA Adults 18 or older Used LION'S CHOICE in the past 30 days.

| Adults 18 or older who Used LION'S CHOICE in the past 30 days are 11.8% more likely to own their home,
11.3% more likely to own a higher valued home, 1.2% more likely to have a single-family home, 38.4%
more likely to have a dog.
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4.7% or 119,398 of ST. LOUIS DMA Adults 18 or older Used STEAK 'N SHAKE in the past 30 days.

@8 | Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days are 18.4% more likely to own their
home, 30.9% more likely to own a lower valued home, 2.8% more likely to have a single-family home,
37.6% more likely to have a dog.
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3.4% or 86,620 of ST. LOUIS DMA Adults 18 or older Used BANDANA'S BAR-B-Q in the past 30 days.

§ Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days are 25.6% more likely to own their
home, 35.8% more likely to own a lower valued home, 15.9% less likely to have a single-family home,
30.5% less likely to have a dog.
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2.5% or 63,258 of ST. LOUIS DMA Adults 18 or older Used THE PASTA HOUSE CO. in the past 30 days.

{| Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days are 10.2% less likely to own their
home, 1.9% more likely to own a lower valued home, 11.5% more likely to have a single-family home,
11.9% more likely to have a dog.
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8.2% or 206,379 of ST. LOUIS DMA Adults 18 or older Used IMO'S PIZZA in the past 30 days.
Adults 18 or older who Used IMO'S PIZZA in the past 30 days are 3.6% more likely to look up D-I-Y advice
online, 13.5% less likely to always vote in local elections, 26.9% more likely to belong to a gym, 34.4%

more likely to fly domestic past yr.
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P p—— likely to fly domestic past yr.

5.5% or 138,394 of ST. LOUIS DMA Adults 18 or older Used LION'S CHOICE in the past 30 days.
Adults 18 or older who Used LION'S CHOICE in the past 30 days are 3.% less likely to look up D-I-Y advice
online, 21.8% less likely to always vote in local elections, 28.2% less likely to belong to a gym, 12.1% more
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4.7% or 119,398 of ST. LOUIS DMA Adults 18 or older Used STEAK 'N SHAKE in the past 30 days.

Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days are 1.2% more likely to look up D-I-Y
advice online, 56.7% more likely to always vote in local elections, 15.1% less likely to belong to a gym, 3.2%
more likely to fly domestic past yr.
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.Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

3.4% or 86,620 of ST. LOUIS DMA Adults 18 or older Used BANDANA'S BAR-B-Q in the past 30 days.
Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days are 2.7% less likely to look up D-I-Y
advice online, .5% less likely to always vote in local elections, 22.3% less likely to belong to a gym, 8.3%
less likely to fly domestic past yr.
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2.5% or 63,258 of ST. LOUIS DMA Adults 18 or older Used THE PASTA HOUSE CO. in the past 30 days.
Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days are 36.9% less likely to look up D-I-
Y advice online, 10.7% more likely to always vote in local elections, 17.9% less likely to belong to a gym,
22.1% more likely to fly domestic past yr.
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8.2% or 206,379 of ST. LOUIS DMA Adults 18 or older Used IMO'S PIZZA in the past 30 days.
Adults 18 or older who Used IMO'S PIZZA in the past 30 days are 15.5% more likely to use QSRs past mo.,

likely to use Casinos past yr.,, 52.5%
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less likely to smoke cigarettes.

5.5% or 138,394 of ST. LOUIS DMA Adults 18 or older Used LION'S CHOICE in the past 30 days.
Adults 18 or older who Used LION'S CHOICE in the past 30 days are 15.5% more likely to use QSRs past mo.,
29.2% more likely to use Sit-Down Restaurants past mo., 18.6% more likely to use Casinos past yr., 65.6%
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Quick service restaurants used past 30 days: Lion's Choice

Cigarettes Vape
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® who Used STEAK ‘N SHAKE in the past 30 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 86.6%

| ST. LOUIS

10.3% more likely to smoke cigarettes.

4.7% or 119,398 of ST. LOUIS DMA Adults 18 or older Used STEAK 'N SHAKE in the past 30 days.
Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days are 15.5% more likely to use QSRs past
mo., 36.4% more likely to use Sit-Down Restaurants past mo., 39.7% more likely to use Casinos past yr.,
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Sit-down restaurants used past 30 days: Steak 'n Shake
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23.8% less likely to smoke cigarettes.

3.4% or 86,620 of ST. LOUIS DMA Adults 18 or older Used BANDANA'S BAR-B-Q in the past 30 days.
Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days are 15.5% more likely to use QSRs
past mo., 36.4% more likely to use Sit-Down Restaurants past mo., 12.7% more likely to use Casinos past yr.,
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q

Cigarettes Vape
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= who Used THE PASTA HOUSE CO. in the past 30 days
Total Monthly QSR Users: Avg. Monthly QSR Meals:

ST, LOUIS

71.8% more likely to smoke cigarettes.

2.5% or 63,258 of ST. LOUIS DMA Adults 18 or older Used THE PASTA HOUSE CO. in the past 30 days.
Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days are 14.8% more likely to use QSRs
past mo., 36.4% more likely to use Sit-Down Restaurants past mo., 56.% more likely to use Casinos past yr.,
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Sit-down restaurants used past 30 days: The Pasta House Co.



8.2% or 206,379 of ST. LOUIS DMA Adults 18 or older Used IMQO'S PIZZA in the past 30 days.
Adults 18 or older who Used IMO'S PIZZA in the past 30 days are .7% less likely to have a 401K, 37.9% more

likely to have an Auto Loan, 35.% more likely to Invest/Trade Stocks Online, 10.7% more likely to pay with
their Debit Card.
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r 138,394 of ST. LOUIS DMA Adults 18 or older Used LION'S CHOICE in the past 30 days.
18 or older who Used LION'S CHOICE in the past 30 days are 15.2% more likely to have a 401K, 65.%

ikely to have an Auto Loan, 55.6% more likely to Invest/Trade Stocks Online, 13.% more likely to pay
with their Debit Card.
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4.7% or 119,398 of ST. LOUIS DMA Adults 18 or older Used STEAK 'N SHAKE in the past 30 days.
Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days are 13.5% more likely to have a 401K, 10.9%

more likely to have an Auto Loan, 63.3% more likely to Invest/Trade Stocks Online, 3.3% less likely to pay with
their Debit Card.
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Sit-down restaurants used past 30 days: Steak 'n Shake




3.4% or 86,620 of ST. LOUIS DMA Adults 18 or older Used BANDANA'S BAR-B-Q in the past 30 days.
Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days are 14.6% less likely to have a 401K,

13.2% more likely to have an Auto Loan, 14.8% less likely to Invest/Trade Stocks Online, 40.7% more likely to
pay with their Debit Card.
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2.5% or 63,258 of ST. LOUIS DMA Adults 18 or older Used THE PASTA HOUSE CO. in the past 30 days.
Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days are 34.8% more likely to have a 401K,

36.5% more likely to have an Auto Loan, 103.5% more likely to Invest/Trade Stocks Online, 10.2% less likely to
pay with their Debit Card.
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Adults 18 or older who Used IMO'S PIZZA in the past 30 days spend an average of 3 days, 17 hours, 21 minutes and 40
seconds each week with All Forms of Media.

88.% of Adults 18 or older who Used IMO'S PIZZA in the past 30 days spend an avg. of 9 hours and 41 minutes each week listening to All
Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

99.7%

96.9%

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older
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Adults 18 or older who Used LION'S CHOICE in the past 30 days spend an average of 3 days, 14 hours, 8 minutes and 55
seconds each week with All Forms of Media.

94.2% of Adults 18 or older who Used LION'S CHOICE in the past 30 days spend an avg. of 8 hours and 5 minutes each week listening to
All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

96.9%
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Adults 18 or older
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Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days spend an average of 4 days, 9 hours, 11 minutes and
41 seconds each week with All Forms of Media.

92.8% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days spend an avg. of 9 hours and 32 minutes each week listening
to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

79:39:06
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Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days spend an average of 4 days, 5 hours, 35 minutes
and 56 seconds each week with All Forms of Media.

92.2% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days spend an avg. of 9 hours and 49 minutes each week
listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.
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Adults 18 or older

Concurrent
usoge %: 48.4%

who Used BANDANA'S BAR-8- ST. LOUIS
Qin the past 30 days

m who Used BANDANA'S BAR-B-Q in the past 30 days m ST. LOUIS
ST.LOUIS  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 68 ST.LOUIS  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 1,956 Hubbard Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. s for Anything _

Sit-down restaurants used past 30 days: Bandana's Bar-B-Q




Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days spend an average of 4 days, 4 hours, 52 minutes
and 47 seconds each week with All Forms of Media.

91.8% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days spend an avg. of 10 hours and 46 minutes each week
listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: The Pasta House Co.




Adults 18 or older who Used IMO'S PIZZA in the past 30 days spend an average of 2 days, 19 hours, 40 minutes and 57
seconds each week with All Forms of Ad-Supported Media.
85.% of Adults 18 or older who Used IMO'S PIZZA in the past 30 days spend an avg. of 9 hours and 13 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 11.6% of totaltime spent with all forms of Ad-Supported Media.
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BROADCASTING

Quick service restaurants used past 30 days: Imo's Pizza



Adults 18 or older who Used LION'S CHOICE in the past 30 days spend an average of 2 days, 16 hours, 38 minutes and
15 seconds each week with All Forms of Ad-Supported Media.

90.% of Adults 18 or older who Used LION'S CHOICE in the past 30 days spend an avg. of 7 hours and 42 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING
Quick service restaurants used past 30 days: Lion's Choice



| Adults 18 or older who Used STEAK ‘N SHAKE in the past 30 days spend an average of 3 days, 5 hours, 47 minutes and 6
seconds each week with All Forms of Ad-Supported Media.
85.3% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days spend an avg. of 8 hours and 20 minutes each week listening

to Local Ad-Supported AM/FM Radio, representing 9.1% of totaltime spent with all forms of Ad-Supported Media.

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

59:43:05
52.5%
who Used STEAK ‘N SHAKE ST. LOUIS

m who Used STEAK ‘N SHAKE in the past 30 days m ST. LOUIS
ST.LOUIS  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 94 ST.LOUIS  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 1,956 Hubbqrd 5“3'}9 an E"e':‘.y“hing
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. ap Anything

BROADCASTING

Sit-down restaurants used past 30 days: Steak 'n Shake



Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days spend an average of 3 days, 6 hours, 20 minutes
and 42 seconds each week with All Forms of Ad-Supported Media.

87.2% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days spend an avg. of 8 hours and 33 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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BROADCASTING

Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days spend an average of 3 days, 6 hours, 32 minutes
and 10 seconds each week with All Forms of Ad-Supported Media.

88.7% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days spend an avg. of 10 hours and 11 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S5/week with All Forms of Ad-
Supported Media: Aduits 18 or older
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Sit-down restaurants used past 30 days: The Pasta House Co.
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Adults 18 or older who Used IMQ'S PIZZA in the past 30 days spend an average of 9 hours and 40
minutes each day with All Forms of Ad-Supported Media. 85.% listen to Local AM/FM Radio for an
avg. of 79.1 minutes/day.

(Local Radio delivers 11.6% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. anutes/day Spent): Adults 18 or older
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Adults 18 or older who Used LION'S CHOICE in the past 30 days spend an average of 9 hours and 14
minutes each day with All Forms of Ad-Supported Media. 90.% listen to Local AM/FM Radio for an

avg. of 66.1 minutes/day.

(Local Radio delivers 10.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days spend an average of 11 hours and 6
minutes each day with All Forms of Ad-Supported Media. 85.3% listen to Local AM/FM Radio for an
(Local Radio delivers 9.1% of Time with Ad-Supported Media.)

avg. of 71.5 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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for an avg. of 73.3 minutes/day.

Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days spend an average of 11 hours
and 11 minutes each day with All Forms of Ad-Supported Media. 87.2% listen to Local AM/FM Radio

(Local Radio delivers 9.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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for an avg. of 87.4 minutes/day.

Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days spend an average of 11 hours
and 13 minutes each day with All Forms of Ad-Supported Media. 88.7% listen to Local AM/FM Radio

(Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. anutes/day Spent): Adults 18 or older
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- 175,485 or 85.% of Adults 18 or older who Used IMO'S PIZZA in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.1 minutes every day representing 41.1% of all
time spent daily with Ad-Supported Audio.

Avg. Week All mﬁudio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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: . : - 124,574 or 90.% of Adults 18 or older who Used LION'S CHOICE in the past 30 days listen to Ad-
I_mn ’ CHOI(E : : Supported Local AM/FM Radio for an average of 66.1 minutes every day representing 40.7% of all
g time spent daily with Ad-Supported Audio.

Avg. Week AII Audio (Persons & % Reach): Adults 18 or older Avg Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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101,806 or 85.3% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 71.5 minutes every day representing 39.5% of all
time spent daily with Ad-Supported Audio.

Avg. Week AIIAudm (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Sit-down restaurants used past 30 days: Steak 'n Shake



75,556 or 87.2% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 73.3 minutes every day representing 47.1% of
all time spent daily with Ad-Supported Audio.
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- 56,129 or 88.7% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 87.4 minutes every day representing 41.2% of
all time spent daily with Ad-Supported Audio.

Avg. Week All mﬁudio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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175,485 or 85.% of Adults 18 or older who Used IMO'S PIZZA in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 79.1 minutes every day representing 41.1% of all
time spent daily with Ad-Supported Audio.
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- ; o 7 124,574 or 90.% of Adults 18 or older who Used LION'S CHOICE in the past 30 days listen to Ad-
Lmn ’ CHOI(E S| "I Supported Local AM/FM Radio for an average of 66.1 minutes every day representing 40.7% of all

time spent daily with Ad-Supported Audio.
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101,806 or 85.3% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 71.5 minutes every day representing 39.5% of all
time spent daily with Ad-Supported Audio.

85.3%
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75,556 or 87.2% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 73.3 minutes every day representing 47.1% of
all time spent daily with Ad-Supported Audio.
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56,129 or 88.7% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days listen to
Ad-Supported Local AM/FM Radio for an average of 87.4 minutes every day representing 41.2% of
all time spent daily with Ad-Supported Audio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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124,574 or 90.% of Adults 18 or older who Used LION'S CHOICE in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Classic Rock, New Country,
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101,806 or 85.3% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, Pop Contemporary Hit

Radio, Adult Contemporary, and Urban AC.
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Local AM//FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week)
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News/Talk/Information
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Alternative

Pop Contemporary Hit Radio
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75,556 or 87.2% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Hits, Alternative, Hot AC, and
Adult Contemporary.

Totol Persons:

ETR LT —T T

o p—
I — T
R —1
m-!m—
T
s so1 | Jcco ]
TR ik wirm
156z |

Avg. Hours+*Minutes/day with Local
AM/FM Radio: Adults 18 or older

who Used BANDANA'S ST.LOUIS
ot ass | 102y jal BARS-Qlnthepast 20
1 days
5o 1
® who Used BANDANA'S BAR-B-Q in the past 30 days W ST. LOUIS

% Time spent:

Avsrage Doyl

Classic Hits
37.8

Classic Rock
371

[0 5%
e
(0,55 |
o]
e
(2o
i 7]

Adult Hits
36.3

Hot AC
3

Alternative
33.0

All Sports New Country
323 1.3

Christian Adult
Contemporary
30.1

News/Talk/Inf
ormation
29.0

Pop
Contempora PEGRtEMpPOR
ry Hit Radio

280

Pop
Contemporary
Country

All Sports 272

29.7

Alternative
32.6

Christian
Adult
Contem
porary
25.6

Classic Hits
26.4

Adult
Contem
porary
252

New Country
291

News/Talk/In
formation

260

Urban AC
24.2

Classic Rock
28.5

¥ who Used BANDANA'S BAR-B-Q in the past 30

days HST. LOUIS

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week)
Classic Hits

Classic Rock

Adult Contemporary
New Country

Adult Hits
News/Talk/Information
Hot AC

Urban AC

Alternative

Pop Contemporary Hit Radio
All Sports

Country

Rhythmic Contemporary Hit Radio

ST. LOUIS

Totol Persons:

.
m—mq
m

PR i "t ey

Supported Local AM/FM Radio:
Adults 18 or older

m
M

= who Used BANDANA'S ST.LOUIS

BARB-Q in the past 30
days

# who Used BANDANA'S BAR-B-Q in the past 30 days mST. LOUIS
DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 68

Ad—Suggo.rted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

Rhythmic
Contemporary Hit
Radio

Classic Hits
37.8

Classic Rock

Adult Hits
36.3

All Sports

323

Alternative
23

News/Talk/Inf
ormation
29.0

New Country
313

Cou

Pop Adult ntr
Contempora [COREEMpPoOr v

ry Hit Radio ary 11.
28.0 25.7 6

Rhythmic
Contemporary
Hit Radio
29.8

Classic Rock
285

Country

Alternative 27.2

Pop
Contemporar
y Hit Radio
26.7

Adult

News/Ta
Ik/infor | Contem

All Sports
297,

Adult Hits

mation
26.0

porary
252

Classic Hits Urban AC
26.4 242

New Country
291

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Used BANDANA'S BAR-B-Q in the past 30 days

Sit-down restaurants used past 30 days: Bandana's Bar-B-Q

m ST. LOUIS
® Share of Everything



56,129 or 88.7% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, News/Talk/Information, New Country,
Adult Contemporary, and Hot AC.
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spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 18 or older
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Time spent:

145,086 or 70.3% of Adults 18 or older who Used IMQ'S PIZZA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 113. minutes every day representing 31.8% of all time
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118,052 or 85.3% of Adults 18 or older who Used LION'S CHOICE in the past 30 days watch Ad-
Supported Local TV Stations for an average of 116. minutes every day representing 38.4% of all time
spent daily with Ad-Supported Video.
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Non-Premium Cable TV... m 63.5%
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AppleTV+, fubo, Pluto, Tubi, etc.
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Time spent:

97,137 or 81.4% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days watch Ad-
Supported Local TV Stations for an average of 137.9 minutes every day representing 33.3% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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 Time spent:

67,802 or 78.3% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days watch Ad-
Supported Local TV Stations for an average of 138.4 minutes every day representing 32.1% of all
time spent daily with Ad-Supported Video.
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50,794 or 80.3% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days watch
Ad-Supported Local TV Stations for an average of 109.2 minutes every day representing 26.% of all
time spent daily with Ad-Supported Video.
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145,086 or 70.3% of Adults 18 or older who Used IMO'S PIZZA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 113. minutes every day representing 31.8% of all time
spent daily with Ad-Supported Video.
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118,052 or 85.3% of Adults 18 or older who Used LION'S CHOICE in the past 30 days watch Ad-
Supported Local TV Stations for an average of 116. minutes every day representing 38.4% of all time
spent daily with Ad-Supported Video.
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97,137 or 81.4% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days watch Ad-
Supported Local TV Stations for an average of 137.9 minutes every day representing 33.3% of all
time spent daily with Ad-Supported Video.
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Sit-down restaurants used past 30 days: Steak 'n Shake



ST. LouIs DMA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

67,802 or 78.3% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days watch Ad-
Supported Local TV Stations for an average of 138.4 minutes every day representing 32.1% of all
time spent daily with Ad-Supported Video.
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50,794 or 80.3% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days watch
Ad-Supported Local TV Stations for an average of 109.2 minutes every day representing 26.% of all
time spent daily with Ad-Supported Video.
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' 145,086 or 70.3% of Adults 18 or older who Used IMO'S PIZZA in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Sports, Local News -
Evening, Game Shows, Comedies, and Local News - Late.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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' 118,052 or 85.3% of Adults 18 or older who Used LION'S CHOICE in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Sports, Local News -
Evening, Movies, Comedies, and Local News - Late.
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Ad- Suggorted Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Comedies
21.7

Game Shows
214

Late
Night
Talk
10.0

Food/Co

Mystery/Suspense/Cr
ime
15.8

Movies
27.2

Comedies

94.8 Show:

213

Nat
Local News -
Evening
32.1

M\, tery /Sus
ork

Court

Game Shows
248

Local
News -
S Late

20.8

Late Night

I/Netw Talk...

Food/Coa..

m who Used LION'S CHOICE in the past 30 days

Quick service restaurants used past 30 days: Lion's Choice

u ST. LOUIS

* Share of Everything
for Anything G



Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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' 97,137 or 81.4% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Game Shows, Local News - Evening,
Local News - Morning, Sports, and Dramas.
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Ad- Suggorted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 67,802 or 78.3% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Dramas, Local News - Morning,
Game Shows, Movies, and Local News - Evening.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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' 50,794 or 80.3% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Dramas, Game Shows, Sports, and Comedies.
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167,264 or 81.% of Adults 18 or older who Used IMO'S PIZZA in the past 30 days use Ad-Supported
Social Media for an average of 195.5 minutes every day representing 29.9% of all time spent daily
with Ad-Supported Digital Media.
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107,777 or 77.9% of Adults 18 or older who Used LION'S CHOICE in the past 30 days use Ad-
Supported Social Media for an average of 116.6 minutes every day representing 22.2% of all time
spent daily with Ad-Supported Digital Media.
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' 101,175 or 84.7% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days use Ad-
Supported Social Media for an average of 187.1 minutes every day representing 27.5% of all time
spent daily with Ad-Supported Digital Media.
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72,108 or 83.2% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days use Ad-
Supported Social Media for an average of 229.2 minutes every day representing 31.6% of all time
spent daily with Ad-Supported Digital Media.
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52,633 or 83.2% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days use Ad-
Supported Social Media for an average of 169.9 minutes every day representing 24.6% of all time
spent daily with Ad-Supported Digital Media.
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Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Sacml Medla (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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tumblr

137,456 or 66.6% of Adults 18 or older who Used IMQ'S PIZZA in the past 30 days use Ad-Supported
Facebook for an average of 71.1 minutes every day representing 36.4% of all time spent daily with
Ad-Supported Social Media.
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107,777 or 77.9% of Adults 18 or older who Used LION'S CHOICE in the past 30 days use Ad-
Supported Facebook for an average of 48.2 minutes every day representing 41.4% of all time spent
daily with Ad-Supported Social Media.
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88,503 or 74.1% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days use Ad-
Supported Facebook for an average of 82.1 minutes every day representing 43.9% of all time spent
daily with Ad-Supported Social Media.
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Sit-down restaurants used past 30 days: Steak 'n Shake



Avg. Week All Socml Medla (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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72,108 or 83.2% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days use Ad-
Supported Facebook for an average of 98.6 minutes every day representing 43.% of all time spent
daily with Ad-Supported Social Media.
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52,633 or 83.2% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days use Ad-
Supported Facebook for an average of 58.5 minutes every day representing 34.4% of all time spent
daily with Ad-Supported Social Media.
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Sit-down restaurants used past 30 days: The Pasta House Co.



137,456 or 66.6% of Adults 18 or older who Used IMQ'S PIZZA in the past 30 days use Ad-Supported
Facebook for an average of 71.1 minutes every day representing 36.4% of all time spent daily with

Ad-Supported Social Media.
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Social Media: Adults 18 or older
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Quick service restaurants used past 30 days: Imo's Pizza



e . _ g y 107,777 or 77.9% of Adults 18 or older who Used LION'S CHOICE in the past 30 days use Ad-
I_lﬂn ’ CHOI(E 1 B ] Supported Facebook for an average of 48.2 minutes every day representing 41.4% of all time spent
o = daily with Ad-Supported Social Media.
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88,503 or 74.1% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days use Ad-
Supported Facebook for an average of 82.1 minutes every day representing 43.9% of all time spent
daily with Ad-Supported Social Media.
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Sit-down restaurants used past 30 days: Steak 'n Shake



A SelRa AN . . 72,108 or 83.2% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days use Ad-
' Supported Facebook for an average of 98.6 minutes every day representing 43.% of all time spent
daily with Ad-Supported Social Media.
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52,633 or 83.2% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days use Ad-
Supported Facebook for an average of 58.5 minutes every day representing 34.4% of all time spent
daily with Ad-Supported Social Media.
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Reach % Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"

= e

who Used THE PASTA ST. LOUIS
% of Weekly 51.8% HOUSE CO. in the past 30
Time Spent w 48.5% days
Ad-Suppo
Social Media: 43.7%
40.4%
27.9%  27.2%
20.3% 19.2% 19.1%

17.0% 15.5%

12,821 483,149 10,725 479,565 9,806 261,027

© 52,633 1,865,394 25,568 718,144 27,661 702,410 17,187 442,139

Aw';aee Facebook YouTube Video Instagram TikTok LinkedIn Reddit X Pinterest Snapchat WhatsApp
Daily Minutes
Using Ad-Supported
® who Used THE PASTA HOUSE CO. in the past 30 days m ST. LOUIS
ST. Louis DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 76 ST. Louls DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,956 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S‘ 'e‘.a_ for Anything _ =

30,708 975,381

32,762 1,123,832 19,120 813,812

Sit-down restaurants used past 30 days: The Pasta House Co.




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 14,422;

Social Media: 11,375; Local Radio: 11,005; Non-Prem. Cable: 6,103; Local TV: 5,201
reaching Adults 18 or older who Used IMQ'S PIZZA in the past 30 days.
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used IMO'S PIZZA in the past 30 days ST. LOUIS Metro Area Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,156;
Local Radio: 7,
Adults 18 or older who Used LION'S CHOICE in the past 30 days.

660; Social Media: 7,277; Non-Prem. Cable: 4,582; Local TV: 3,980 reaching

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used LION'S CHOICE in the past 30 ST. LOUIS Metro Area Adults 18 or older
days 600,000
35,000
500,000
30,000
25,000 400,000
20,000
300,000
15,000
200,000
10,000
100,000
5,000
0 [
\?n?,ﬂ?p?g”;&’:\"g?g’m“@«}‘@ﬁ?ﬁ‘?vﬂsq&9'\9’6?9‘3@Q«“ #’:ﬂ‘#p“'#,ﬁ"\“#se"’s”m“@ G,Q,vﬂt-,QhQ'\Q%QqQ
0\“°'\?"?@‘)°&?’\"‘9%d~\9%‘~.¢¢,NQ"\Q‘QOQ"-)Q‘Q’Q’%Q@QQQN_O Oﬁ‘»”ﬂ?ﬂ?@ﬁ’”b‘b'\"#q,&?w”,&QQ"-PSRQ'&?' %Q',,RQQN’
s Mon-Fri Local AM/FM Radio AQH amm Von-Fri Local TV Station AQH s Mon-Fri Local AM/FM Radio AQH Meon-Fri Local TV Station AQH
‘s [Vl 01~ Fri Non-Premium Cable TV AQH s Mon-Fri Social Media AQH e M on-Fri Non-Premium Cable TV AQH e M on1-Fri Social Media AQH
e VIon-Fri Digital Media (Less Social) AQH e Mon-Fri Digital Media (Less Social) AQH

ST. Louis DMA Scarborough R1 2026 Feb25-Feb26 Qual Intab 121

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

soefa.ai

Quick service restaurants used past 30 days: Lion's Choice

® Share of Everything
for Anything .



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,843;
Social Media: 7,038; Local Radio: 6,628; Non-Prem. Cable: 4,088; Local TV: 3,441 reaching
Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used STEAK 'N SHAKE in the past 30 ST. LOUIS Metro Area Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 6,763;
Social Media: 5,102; Local Radio: 4,873; Local TV: 2,407; Non-Prem. Cable: 2,368 reaching
Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used BANDANA'S BAR-B-Q in the
past 30 days
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,355;
Social Media: 3,751; Local Radio: 3,515; Local TV: 1,890; Non-Prem. Cable: 1,867 reaching
Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used THE PASTA HOUSE CO. in the
past 30 days
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Sit-down restaurants used past 30 days: The Pasta House Co.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

188,804 or 91.5% of Adults 18 or older who Used IMQ'S PIZZA in the past 30 days spend an average
of 68.1 minutes per day driving, seeing Billboards and Signs. 71.1% Listen to Local Radio Stations
Out-of-Home for an average of 47.9 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

SiriusXm

Spotify

YouTube Music

Retail Stores

133,411 or 96.4% of Adults 18 or older who Used LION'S CHOICE in the past 30 days spend an
average of 50.5 minutes per day driving, seeing Billboards and Signs. 75.2% Listen to Local Radio
Stations Out-of-Home for an average of 40. minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

112,864 or 94.5% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days spend an
average of 50.9 minutes per day driving, seeing Billboards and Signs. 71.3% Listen to Local Radio
Stations Out-of-Home for an average of 43.3 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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Gas Stations/Convenience Stores
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84,362 or 97.4% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days spend an
average of 46.9 minutes per day driving, seeing Billboards and Signs. 72.9% Listen to Local Radio
Stations Out-of-Home for an average of 44.4 minutes/day.
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52,703 or 83.3% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days spend an
average of 49.6 minutes per day driving, seeing Billboards and Signs. 74.2% Listen to Local Radio
Stations Out-of-Home for an average of 53. minutes/day.
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188,804 or 91.5% of Adults 18 or older who Used IMQ'S PIZZA in the past 30 days spend an average of 68.1
minutes per day driving, seeing Billboards and Signs representing 37.8% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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; o | 133,411 or 96.4% of Adults 18 or older who Used LION'S CHOICE in the past 30 days spend an average of
I_Ion ’ CHOKE >) - ' 50.5 minutes per day driving, seeing Billboards and Signs representing 36.% of all Time Spent with Ad-
o 2 Al Supported Out-of-Home Media.
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112,864 or 94.5% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days spend an average of
50.9 minutes per day driving, seeing Billboards and Signs representing 33.9% of all Time Spent with Ad-
Supported Out-of-Home Media.
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84,362 or 97.4% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days spend an average

of 46.9 minutes per day driving, seeing Billboards and Signs representing 37.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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52,703 or 83.3% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days spend an
average of 49.6 minutes per day driving, seeing Billboards and Signs representing 29.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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188,804 or 91.5% of Adults 18 or older who Used IMO'S PIZZA in the past 30 days spend an average
of 68.1 minutes per day driving an average of 39.6 miles each day and are 137.9% more likely to use
Stan Musial Veterans Memorial Bridge than the Metro averag

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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133,411 or 96.4% of Adults 18 or older who Used LION'S CHOICE in the past 30 days spend an
average of 50.5 minutes per day driving an average of 29.4 miles each day and are 203.% more likely
to use Stan Musial Veterans Memorial Bridge than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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112,864 or 94.5% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days spend an
average of 50.9 minutes per day driving an average of 29.6 miles each day and are 97.3% more likely
to use Highway 94 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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84,362 or 97.4% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days spend an
average of 46.9 minutes per day driving an average of 27.3 miles each day and are 95.4% more likely
to use Green Mount Road than the Metro average.
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52,703 or 83.3% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days spend an
average of 49.6 minutes per day driving an average of 28.9 miles each day and are 63.3% more likely
to use |-44/Highway 44 than the Metro average.
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. 69,470 or 33.7% of Adults 18 or older who Used IMQO'S PIZZA in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 29.3% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time Spent.

Direct Mail Advertising (excluding Catalogs) m ‘ﬂ“
Local Daily Newspaper(s) (Daily+Sunday) m M
ey —E P
ot iy Newspapert (i) T T 257"
New York Times (Daily) m
USA Today (Daily) w Avg. Hours+Minutes/day with All
W ) w Print Media: Adults 18 or older
New York Times (Daily+Sunday) m W
New York Times (Sunday) m
iz Lo

All Local Weekly Newspapers

Magalmes m - 2. 9. sl,ﬁnlm Used IMO'S PIZZA in the ST. LOUIS
past 30 days
1.9
Catalogs  PEECy I 2%

Local Daily
Newspaper(s)
(sunday)
126

Wall Street Journal
New York Times (Daily)
(Sunday) 24

122

Local Daily
Newspaper(s)
(Daily
86

New York Times
(Daily)
8.0

Local Daily
Newspaper(s)
(Daily+Sunday)
9.1

Direct Mail
Advertising
{excluding Catalogs)
74

Magazines

Catalogs
3.6

New York Times
(Sunday)
148

Newspaper(s) (Sunday)

Wall Street Journal Ne s) (excluding

New York Times

USA Today (Daity) (Daily)
101 92

Local Daily il Y Magazines

Direct Mail
local Daily  Advertising

(Daily) Catalogs)
113 X

u who Used IMO'S PIZZA in the past 30 days uST. LOUIS

= who Used IMO'S PIZZA in the past 30 days

m ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
% Time Spent

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:
Direct Ml Advertisng (excling Ctalogs)  EEYHY S A — 7
Local Dty Newespaperte) sy sunciy) . T R
tocal Dy Nevespaper() (i T T

Local Daily Newspaper(s) (Sunday) 516,549

New York Times (Daily) m 6.9%

s oty 0oty R T e
wall Street Journal (Daily) m
m Avg. Hours+Minutes/day with Ad-

New York Times (Daily+Sunday) Supported Print Media: Adults 18 or olderm

Msgaziias -

Catalogs L% who Used IMO'S PIZZA n the ST. Louts .'
0,6%

past 30 days

New York Times (Sunday)

All Local Weekly Newspapers

0.0%
cocks [ 855 o.0%

New York Times
(Sunday)
122

New York Times
(Daily+Sunday) USA Today (Daily)
10.1 95

Local Daily Newspaper(s)
(Daily+Sunday)
9.1

Local Daily Newspaper(s)
(Daily
86

Wall Street Journal
(Daily)
94

Direct Mail

New York Times
(Sunday)
148

New York Times
(Daily+Sunday)

Wall Street Journal
(Daily) USA Today {Daily)
113 10.1

Magazines
83

{excludin
Local Daily Newspaper(s) Local Daily F
(Daily+Sunday) Newspaper(s) (Daily Catalogs)
85 81 75

®who Used IMO'S PIZZA in the past 30 days W ST. LOUIS
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= who Used IMO'S PIZZA in the past 30 days

Quick service restaurants used past 30 days: Imo's Pizza

m ST. LOUIS
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Lion’s CHoice

. 42,984 or 31.1% of Adults 18 or older who Used LION'S CHOICE in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6.7 minutes every day representing 25.4% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)

Books

New York Times (Daily)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

M—Bﬂ__
—!m—

O —l % w

I —

ezl e
13527 | oo
Coizsa 1o

[oas | i

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

Time Spent.

Local Daily
Newspaper(s)
(sunday)

Wall Street Journal

Direct Mail

Advertising

(excluding

(Daily) Catalogs)
15 73

Local Daily

Newspaper(s)

+Sunday)
6.7

Magarines

Daily
aper(s)
(Dai Times (Daily)
6.1

New York

New York Times
(Sunday)
148

Local Daily (Daily+Sunday)
Newspaper(s) (Sunday) E6

Local Daily
Wall Street Journal N
(Daity)

New York Times
(Daily)
92

Magatines

Direct Mail
Advertising
{excluding
Catalogs)

Magazines who Used LON'S CHOICE in the: ST.LOUIS.
5.7% past 30 days 93 113
Catalogs 57 567 r7
= who Used LION'S CHOICE in the past 30 days | ST. LOUIS = who Used LION'S CHOICE in the past 30 days m ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

Wall street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

Catalogs

Books

ST LouIs

DMA

o -y
S

®who Used LION'S CHOICE in the past 30 days
Scarborough R1 2026: Feb25-Feb26

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

who Used UON'S CHOICE in the ST. LOUIS

past 30 days

WST. LOUIS

Qual Intab 121
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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B

New York Times
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Local Daily
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Magazines
6.7

New York
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(Daily (Daily)
63 61

Wall Street Journ
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13
New York Times
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148

Magazines
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New York Times
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10.1

Direct

M
Adve
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. 44,263 or 37.1% of Adults 18 or older who Used STEAK 'N SHAKE in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.7 minutes every day representing 29.8% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

New York Times (Daily)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

m I9%4 sreax N sHAKE in the ST. LOUIS
: 2. past 30 days
67,567 - 2.7%
» who Used STEAK "N SHAKE in the past 30 days W ST. LOUIS

w -
i

Time Spent.

Local Daily
Newspaper(s)
(sunday)
153

Wall Street Journal
(Daily)
108

Magazines
100

New York Times
(Daity)
9.1

Local Daity

Local Daily
Newspaper(s)
(Daily
95

Direct Mail

Advestising
(excluding
Catalogs)

New York Times
(Sunday)
148

Local Daily
Newspaper(s) (Sunday)

Wall Street Journal
(Daity)
113

USA Today (Daity)
101

Local Daily

New York Times
(Daily)
92

Magatines

Direct Mail

Advertising

{excluding
Catalogs)

= who Used STEAK 'N SHAKE in the pa:

st

30 days

m ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
Totol Persons. % Time Spent

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

Wall street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

Catalogs

Books

ST. LouUIs

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

New York Times
(Daily+Sunday)
New York Times 123
(Sunday)
156

® who Used STEAK "N SHAKE in the past 30 days

DMA Scarborough R1 2026: Feb25-Feb26

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or D’dEIM
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USA Today (Daily)
118

Local Daily Newspaper(s)

(Daily+Sunday)
10.7

Magazines
100

Local Daily
Newspaper(s)
(Daily
95

Direct Mail A

Wall Street
Journal (Daity)
108

New York
Times (Daity)
91

dvertising {excluding

Catalog:

New York Times
(Sunday)
148

Wall Street Journal

(Daily)
13

Magazines
83

New York Times
(Daily+Sunday)

Local Daily Newspaper(s)

(Daily+Sunday) Newspaper(s
85 81

Local Daily

USA Today {Daily)
10.1

{excludin

[
Catalogs)
75

) (Daily

= who Used STEAK 'N SHAKE in the past 30 days

Sit-down restaurants used past 30 days: Steak 'n Shake
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. 11,363 or 13.1% of Adults 18 or older who Used BANDANA'S BAR-B-Q in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 12.2 minutes every day representing 27.1% of
all time spent daily with All forms of Print Media.

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (DailysSunday) g3 r7) m (5¢. 304
m New York Times
120

(Daily)
92

Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
(Daily+Sunday)
122
New York Times e Nev;;u: T\)meg
{Sunday) jay
223 148

Books

New York Times (Daily)

Avg. Hours+Minutes/day with All

USA Today (Daily)
Print Media: Adults 18 or older

WallStrestioumat aivl| [ERYASE ﬂ-ﬂm

New York Times (Daily+Sunday)

New York Times (Sunday) m
P ——— mm- o016

Magazines m m UM%ANA 'S BAR-B-Q ST.LOUIS

i -Z 3‘% in the past 30 days.
®= who Used BANDANA'S BAR-B-Q in the past 30 days W ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
% Time Spent

Totol Persons.
Direct Mail Advertising (excluding Catalogs) m 25.1% &
Local Daily Newspaper(s) (Daity+sunday) S T T/ 55004
Local Daily Newspaper() (0ally g N —————— -5/ ; m———___

Local Daily Newspaper(s) (suncay) |78 Hcw York Thnes (Dol Semvon) Gy et
P2 UA2E 154 122 i
T il 2,19 ‘Wall Street Journal
Netw Vark Tirsees (Dally) m 6.9% 4.2% (Sunday) (Daily) USA Today (Daily}
) 13
USA Today (Daily) mw / New York Times 2
- New York Times (Sunday) (Sunday)
wall Street Journal (Daily) mﬁ_‘m n3 fas
Avg. Hours+Minutes/day with Ad- 2 Local Daity

‘Wall Street

New York Times (Daily+Sunday) Supported Print Media: Adults 18 or older & Journal (Daily) i
.9 Magazines

99 X ire
&3 Direct

- - . :
Advertisi

All Local Weekly Newspapers g3 m 9
Magazines m (excludin

New York Times Local Daily (Daily+Sunday) Magazines
Wall Street Journal (Daity) Newspaper(s) (Sunday) 8.6
il 5

Magazines
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Direct Mail

Direct Mail
Local Daily Advertising
Wall Street Journal » s) | (excluding
(Daily) Catalogs)
113

Local Daily
Newspaper(s) (Sunday)
18.8

= who Used BANDANA'S BAR-B-Q in the past 30 days mST. LOUIS

New York Times Local Daily Newspaper(s) Local Daily
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67,56 A 8% 1838 85 76 120 85 81 75

in the past 30 days 104
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® who Used BANDANA'S BAR-B-Q in the past 30 days W ST. LOUIS = who Used BANDANA'S BAR-B-Q in the past 30 days m ST. LOUIS
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



. 19,002 or 30.% of Adults 18 or older who Used THE PASTA HOUSE CO. in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 28.% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

New York Times (Daily)

USA Today (Daily)

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

Catalogs

m
i
Lz oo

m - 2.8% 12.3% Usedt:KE PAts;l;.]udHousE @.
in the pas! lays
- %

# who Used THE PASTA HOUSE CO. in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

Time Spent.
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Newspaper(s)
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Local Daily
Newspaper(s)
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New York Times (Sunday)
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New York Times
(Sunday)
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(Daily) 77 75
10.1

Direct Mail
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New York Times
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74 33
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Newspaper(s) (Sunday)

Wall Street Journal

(Daity)
113
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Local Daily
N

New York Times
(Daily)
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Magatines
85

Direct Mail
Advertising
{excluding
Catalogs)
75

ST, LOUIS

= who Used THE PASTA HOUSE CO. in the past 30 days

u ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)
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New York Times (Daily+Sunday)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines
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Books

ST. LouIs
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whao Used THE PASTA HOUSE
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or D’dEIM

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

New York Times

Local Daily
Wall Street Journal New York Times Newspaper(s)
(Daily) (Daily+Sunday)
101 9.6
New York Times
(Sunday)
148

USA Today (Daily)
81 Local Daily
Newspaper(s) New York Times
(Daity (Daily)
75 74

New York Times
Magazines (Daily+Sunday)

5.7

Local Daily Newspaper(s)
(Daily+Sunday)
85

Wall Street Journal

(Daily)

USA Today {Daily)
113 10.1

Magazines

&3 Direct

M
Advertisi
ng
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Local Daily
Newspaper(s) (Daily
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[
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75

ST. LOUIS : (Sunday)
.0%
u ST. LOUIS

76
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w who Used THE PASTA HOUSE CO. in the past 30 days

Sit-down restaurants used past 30 days: The Pasta House Co.
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Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

Billboards

™I "Advertising Actions”

| P18+ who used IMO'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due

to Ads on %)

854,336 34.0%

990,155

w
w

697,858 27.7%

422,933 16.8%

431,879

>
~
]
¥
=
o
S
X

421,970 16.8%

Audio Streaming Services

264,736 10.5%

m P18+ who used IMO'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 181 Share of Everything
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Quick service restaurants used past 30 days: Imo's Pizza



™l "Advertising Actions"

(™

Lion's CHoice [

gt % P18+ who used LION'S CHOICE in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)
Social Media geriefes 30.3%
Direct Mail =S 27.7%
Websites

854,336 34.0%

Broadcast, Cable, & Sat TV g=SiEs T

Local Broadcast TV

431,879 17.2%

Cable TV Networks  grrsiyes 16.8%

Video Streaming Services 421.970

16.8%
Local AM/FM Radio 412,114 16.4%
Billboards 312,727 T
Podcasts

363,501 14.4%
' ST. LOUIS
Newspapers el 13.0% -

Audio Streaming Services

264,736 10.5%
w P18+ who used LION'S CHOICE in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 121 * Share of Everything
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Quick service restaurants used past 30 days: Lion's Choice



"l "Advertising Actions”

P18+ who used STEAK'N SHAKE in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Local Broadcast TV

431,879

Cable TV Networks
Bioards P

Local AM/FM Radio

Newspapers
Video Streaming Services
Podeasts
Audio Streaming Services

m P18+ who used STEAK 'N SHAKE in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR12026:Feb25-Feb26 Quallntab: 94 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a . al for Anything =

Sit-down restaurants used past 30 days: Steak 'n Shake



Websites

Social Media

Newspapers

Broadcast, Cable, & Sat TV
Direct Mail

Audio Streaming Services

Video Streaming Services

"Advertising Actions”

P18+ who used BANDANA'S BAR-B-Q in the past 30 days (Shopped/Visited/Bought past

3mos Due to Ads on %)
990,155 39.3%
326,802 13.0%

697,858 27.7%

264,736

421,970
Billboards 312,797
—_—
ST. LOUIS
Cable TV Networks 422,033 e
m P18+ who used BANDANA'S BAR-B-Q in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR12026:Feb25-Feb26 Quallntab: 68 * Share of Everything
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Sit-down restaurants used past 30 days: Bandana's Bar-B-Q



Social Media

Websites

Broadcast, Cable, & Sat TV

Ml "Advertising Actions"

P18+ who used THE PASTA HOUSE CO. in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

990,155 39.3%

854,336 34.0%

590,513 23.5%

Cable TV Networks  greyes e
Local Broadcast TV 431,879
Direct Mail 697,858
Local AM/FM Radio
Podcasts
Newspapers ey 13.0%
i i i ST. LOUIS
Audio Streaming Services gy T -
Billboards 312,727 12.4%
m P18+ who used THE PASTA HOUSE CO. in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR12026:Feb25-Feb26 Quallntab: 76 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a.al for Anything =

Sit-down restaurants used past 30 days: The Pasta House Co.



